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TWENTY-FIVE NEW WOMENSWEAR BRANDS TO DROP AT MYER  
 
Myer will welcome an exciting line-up of more than 25 new Australian and international womenswear brands, 
marking a significant step in the retailer's ongoing fashion overhaul. 
 
The new additions reflect Myer's continued focus on elevating its fashion credentials, with the new brands 
spanning contemporary occasionwear and casualwear, with a focus on appealing to a younger, fashion-focused 
customer. 
 
Four labels will join Myer as department store exclusives, Melbourne-based Effie Kats, known for its sleek 
tailoring, sophisticated eveningwear and minimalist aesthetic, and South Australian-founded Acler, cemented 
as one of Australia’s leading design houses and loved for its structured, refined and architectural garments. 
 
Rounding out the line-up are contemporary Australian labels Significant Other, focused on fluid, effortless and 
instinctive event and resort-wear, and Aston Studios, known for its distinctive approach to contemporary 
dressing. 
  
Joining these brands is the ready-to-wear offering from Australian heritage fashion brand Oroton, synonymous 
with craftsmanship and accessible luxury. 
  
These brands will join alongside a new line-up of casual and leisurewear brands, including Sydney-based Ena 
Pelly, recognised for its signature print-led designs, and Bayse, loved for its elevated loungewear and everyday 
essentials.  
 
Also joining are Australian brands Morrison, known for its refined and wearable tailoring, RAEF the Label, which 
offers versatile, wearable essentials with a relaxed luxury aesthetic, Byron Bay-based Arcaa, focused on 
consciously crafted organic cotton knitwear and timeless wardrobe staples, and Nude Lucy, a go-to for timeless, 
minimal designs and premium everyday casualwear. 
  
Part of the new brand introductions is UK-founded Aligne, known for its trend-led, contemporary womenswear, 
and Los Angeles-founded Varley, celebrated for its premium activewear and elevated athleisure staples. 
 
Myer Chief Merchandise Officer Belinda Slifkas said the new brand partnerships reflect the ongoing renewal of 
Myer’s fashion offering. 
 
“We have completely revitalised our womenswear department, introducing a highly curated mix of sought-after 
Australian and international labels, alongside a comprehensive reset of our five signature Myer Exclusive 
Brands,” Ms Slifkas said. 
 
"This season, we’re delivering a dramatic step-change in premium, contemporary fashion while proudly 
remaining true to the heritage brands that our loyal customers love. 
 
“Curating these new brands is a direct response to the evolving tastes of a younger, highly engaged demographic 
- customers who discover style through social media and seek effortless and modern design. This customer-first 
mindset is what guided our entire approach.” 
 
Myer's new womenswear brands will begin to launch instore and online from later this month. 
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